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Introduction | Family Activities

Provide a platform for reconnection & reunions
Cater to multi -generational families

Appeal to the teenage market

Call out innovative food & beverage experiences for
children, family dining options

Be a place that promises fun & laughter

Offer space and a place to breathe
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Saleable
Experience
Process

4. The customer can
clearly see if you and

your destination are
offering the Experience
that meets their needs

1. Define your business
offering and understand
how it sits within the
overall tourism offering
in your destination

2. Clarify your
experiences for sale
matched to high
potential destination
themes

3. Make the Experience
available for sale via
Direct and Indirect

Channels
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Unlock Ljubljana, City Escape

Location:  Ljubljana, Slovenia
Description: The city is the o6roombéb from which par
The experiences takes visitors on an adventurous journey through the old city
centre of Ljubljana where they will encounter 7 entertaining tests, through
which they unlock the secrets of Ljubljana and discover the unknown

Timing: Tailored as per visitor request

Pricing: From 060 per game for 2 -4 players

Target Audience: Families, pre -family couples, unconstrained adults 45+,
singles U45

Storytelling: The adventures are connected to the history and story of the city
Partnerships: The route encourages participants to return to local bars,

restaurants and shops

Linkages to Enhance the Experience: Interesting and relevant features
throughout an attractive historic centre

Innovation: It is a new, fresh, and unique concept in tourism, where through
the game we also get to know the true history of the city

: - : —
Link: https://fun _-adventure -ljubljana.si /en/ .

Screenshot taken from the websitehttps://fun -adventure ljubljana.si/en/
Allrights reserved
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Screenshot take

i

n from the websitewww.haselburymill.co.uk
Allrights reserved

Village Traditions

Location: Haselbury Mill, Haselbury Plucknett , Somerset, England

Description: Setona 12 acre siteinrural Somerset, the complex consists of a

historic mill converted to a restaurant and replica village pub. Ancillary buildings

have been converted to serviced accommodation along with a cluster of self -
catering traditional caravans and a shepherd
constructed to host weddings & events

Timing: Tailored as per visitor request

Pricing:  Varies depending on experience

Target Audience: Families, pre -family couples, unconstrained adults 45+,
singles U45
Storytelling: Connects guests to traditional v illage life, through local characters

and personalities who bring authenticity to the activities

Partnerships: Local suppliers and talent

Linkages to Enhance the Experience: aut hentic 6village 1ife
races on the river, open days for local charities and community interest groups,

Easter Egg hunt and traditional Christmas activities

Innovation: Dog friendly, Sunday Market, Swedish Day, Gathering in the Glade
glampingwith Gypsy Car avans and Showmendés Wagons

Link:  www.haselburymill.co.uk
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EAT & D Rl N K AT Timing: Tailored as per visitor request
HAS E LB U RY M I |_|_ Pricing:  Varies depending on experience

Whether you're looking for a la-carte dining or classic pub grub, Haselbury Target Audience: Families, pre -family couples, unconstrained adults 45+,
Mill has a mouthwatering selection to suit every taste. Si ngle s U45

- Storytelling: Connects guests to traditional v illage life, through local characters

and personalities who bring authenticity to the activities

Partnerships: Local suppliers and talent

Linkages to Enhance the Experience: aut hentic o6village 1ife
races on the river, open days for local charities and community interest groups,

Easter Egg hunt and traditional Christmas activities

N\ L= Y /A N Innovation: Dog friendly, Sunday Market, Swedish Day, Gathering in the Glade
V7 VAN Y /e S ¢NA 2N glampingwith Gypsy Car avans and Showmends Wagons
PR AL LN - ASL X ) NN

Screencastaken from the website- www.haselburymill.co.uk
All rights reserved.

Link:  www.haselburymill.co.uk
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Family Concierge

Cork International Hotel

The property has introduced a dedicated Family Concierge who
has devised and tested a variety of family amenities to keep parents at ease
and little ones entertained during their stay

Service is provided daily and can be contacted by email to arrange
any pre -stay planning

No charge
Families

Visual stories are available to download to communicate with
children with autism

Local family friendly attractions and activities

Visual stories, sunflower lanyards,
kids dining options

The Family Concierge has completed training on ASD awareness
with the Rainbow Club Centre for Children with Autism and helped the hotel to
put a range of initiatives in place inc. sensory boxes & family itineraries

https://www.corkinternationalairporthotel.com/cork -family -concierge/ Screenshot taken from the websitehttps://www.corkinternationalairporthotel.com/corkfamily-
concierge- All rightsreserved




€y Failte Ireland

L National Tourism Development Authority

Family Concierge

Cork International Hotel

The property has introduced a dedicated Family Concierge who
has devised and tested a variety of family amenities to keep parents at ease
and little ones entertained during their stay

Service is provided daily and can be contacted by email to arrange
any pre -stay planning

No charge
Families

Visual stories are available to download to communicate with
children with autism

Local family friendly attractions and activities

Visual stories, sunflower lanyards,
kids dining options

The Family Concierge has completed training on ASD awareness
with the Rainbow Club Centre for Children with Autism and helped the hotel to
put a range of initiatives in place inc. sensory boxes & family itineraries

https://www.corkinternationalairporthotel.com/cork -family -concierge/




€y Failte Ireland
S %

National Tourism Development Authority

Family Concierge

Location:  Cork International Hotel

Description: The property has introduced a dedicated Family Concierge who
has devised and tested a variety of family amenities to keep parents at ease
and little ones entertained during their stay

Timing:  Service is provided daily and can be contacted by email to arrange
any pre -stay planning

Pricing:  No charge
Target Audience: Families

Technology:  Visual stories are available to download to communicate with
children with autism

Partnerships: Local family friendly attractions and activities

Linkages to Enhance the Experience: Visual stories, sunflower lanyards,
kids dining options

Innovation: The Family Concierge has completed training on ASD awareness
with the Rainbow Club Centre for Children with Autism and helped the hotel to
put a range of initiatives in place inc. sensory boxes & family itineraries

Link: https://www.corkinternationalairporthotel.com/cork -family -concierge/
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Screenshot taken from the websitehttps://ark.ie
Allrights reserved

The Ark

Location:  Temple Bar, Dublin

Description: The Ark is a cultural centre for children and creates opportunities

for little ones along with their families, friends or school, to discover and love

art. Due to ongoing restrictions as a result of Covid -19, The Ark is temporarily
closed but has remained innovative by delivering virtual events for families

online, including the  Tin Men and The Telephone

Timing:  Afternoon, 2 -3pm

Pricng: 010 per family/ househol d

Target Audience: Families

Partnerships: Improvised Music Company, BIG BANG bubble - a series of
interactive online events connecting young audiences to adventurous music

from Ireland and abroad, Zonzo Compagnie, Creative Europe Programme of the
European Union

Linkages to Enhance the Experience: City accommodation providers

Tech & Innovation: Multimedia experience - this virtual event uses a custom
made app by the band called Tinmendo

Link:  https://ark.ie/events/view/ bb21 -tin -men/ the full festival programme
can be viewed here - https://ark.ie/season/big -bang -bubble -2021
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