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Introduction | The Evening Economy

|dentify opportunities between the timeframe of 5 -9pm
Amplify the vibrancy of a destination in the evening

Explore ways of bringing your cultural assets to life after hours
Select experiences that appeal to a wide audience
Encourage visitors to stay in the area for longer

Drive increased footfall and visitor spend
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Saleable
Experience
Process

4. The customer can
clearly see if you and

your destination are
offering the Experience
that meets their needs

1. Define your business
offering and understand
how it sits within the
overall tourism offering
in your destination

2. Clarify your
experiences for sale
matched to high
potential destination
themes

3. Make the Experience
available for sale via
Direct and Indirect

Channels
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Screenshot taken from the websitewww.visitljubljana.com
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Taste Ljubljana, Slovenia

Location:  Ljubljana, Slovenia

Description: 3-hour walking tour with a guide exploring the flavours of Ljubljana in
the historic city centre. Involves tasting the diversity of traditional Ljubljana dishes,
visiting 7 different places including the daily food market, cafes and restaurants

Timing: Available all -day with a particular focus on an early evening / sunset
program

Pricing: t 4 Zer person, t 3 Zor children U12

Target Audience: Families, pre -family couples, unconstrained adults 45+, singles
U45, small corporate or social groups

Storytelling: Tour based on the stories of the people you meet: the cooks, the chefs,
the owners of the venues

Partnerships: Wide range of venues promoting local food & drink, strong multiplier
effect and stimulation of secondary spend

Linkages to Enhance the Experience: Compact, walkable, local food & drink
experiences, close to city centre accommodation, well -trained guides, prepared hosts

Innovation: Free electric shuttles, guests encouraged to re -visit venues, retail

Link: www.visitljubljana.com
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Screenshot taken from the websitewww.visitljubljana.com
Allrights reserved
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Alone With Vermeer

Mauritshuis Art Gallery, Den Haag, Netherlands

A scientific examination of-falnousannes
painting o0Girl with a Pmasiveimagmg, scanningb , usi ng
techniques, digital microscopy and paint sample analysis has made discoveries
about Vermeer 6s brushwor k, use of pigments 4
using different layers. Bringing visitors closer to the artwork than ever before, the
findings offer a glimpse of a much more Oper

Private viewing bookable in advance and times negotiable
t 1 O Per tour per person (private viewing)

Families, pre -family couples, unconstrained adults 45+, singles
U45, small corporate, social groups

Guided tour, app, in  -depth online experience
Google Arts & Culture

Highly customised, private viewing, well -
trained guides, add value with bespoke merchandise and café offering

Meet Vermeer (Google Arts & Culture x Mauritshuis ), Mauritshuis App

www.mauritshuis.nl
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Abbie Vandivere (Mauritshuis )and Annelies van Loon
(Mauritshuis /Rijksmuseum) set up the macroscopic X -ray fluorescence >
(MA-XRF) scanner to scan the Girl. [lvo Hoekstra: Mauritshuis ]
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Emilien Leonhardt( Hirox Europe) examining the painting using the Hirox
3D digital microscope. Vincent Sabatier: Hirox Europe, Jyfel]
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Head researcher Abbie  Vandivere examines Girl with a Pearl Earring.
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Screencast taken from the websitehttps://artsandculture.google.com/project/vermeer

Allrights reserved
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The collection / Google Arts & Culture: Meet Vermeer

Meet Vermeer
First virtual museum to show all of Johannes Vermeer’s
paintings

meer, the most complete platform about

3oogle Arts & Culture and the Mauritshuis initia

Vermeer's p s, made in colla 1s across Europe and the

1al exhibition including all of the Dutch Old

Meet Vermeer is free for everyone to use: g.co/meetvermeer or download the app Google Arts &
Culture for iOS or Android and search for Meet Vermeer.

Screencast taken from the website https://www.mauritshuis.nl/en/explore/the collection/meetvermeer

Allrights reserved
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Lisbon By Night

Location:  Lisbon, Portugal (city + neighbourhoods)

Description: The city of Lisbon and Visit Lisboa has nurtured and encouraged
the development of private sector enterprise to create and deliver a wide

range of diverse, imaginative and innovative guided tours that have to be
bookable and tell an authentic story of Lisbon

Timing:  Evening

Pricing: 't 10 t 1 O Per person. Varies depending on themes and activities

included

Target Audience: Suitable for all segments, tailored accordingly
Storytelling: Depending on the theme and the content of the tour
Partnerships: Tour itineraries that sell the destination, transport provider,

electric bike, photography

Linkages to Enhance the Experience: Interesting routes, added value
experiences involving food, drink and entertainment

Innovation: Clever & interesting themes, well connected experiences,
innovative use of electric bikes, public transport

Link: https://www.viator.com/Lisbon -tours/Night -Tours/d538 -g12 -c96
www.Visitlisboa.com
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bookable and tell an authentic story of Lisbon

Timing:  Evening

Pricing: t 1 Q t 1 O pPer person. Varies depending on themes and activities

included

Target Audience: Suitable for all segments, tailored accordingly
Storytelling: Depending on the theme and the content of the tour
Partnerships: Tour itineraries that sell the destination, transport provider,

electric bike, photography

Linkages to Enhance the Experience: Interesting routes, added value
experiences involving food, drink and entertainment

Innovation: Clever & interesting themes, well connected experiences,
innovative use of electric bikes, public transport

Link: https://www.viator.com/Lisbon -tours/Night -Tours/d538 -g12 -c96
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