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28 languages 
Across the globe

190 countries  
Across the globe

The 
World’s 
Preferred 
Travel 
Guidance 
Company
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The only destination you need to 
plan your best trip 

Nearly 11M 
listings across 
190 countries

5.3M 
restaurants

3.9M 
accommodations

1.7M
attractions
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491M
Travelers guided 
every month
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Source: Tripadvisor Internal Data, July 2019.

https://app.highspot.com/embedded_content/8d297c9f2d4f2eb189d64e92c89629190a60fce6?overlay=true
https://app.highspot.com/embedded_content/435c88ebcfec6b7367a9740c4fadd6dd4f865e33?overlay=true
https://app.highspot.com/embedded_content/7c406300cb6087406027d59ad69a0822e95471de?overlay=true
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36M
Trips taken last 
year because of 
Tripadvisor
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Source: Tripadvisor Internal Data, July 2019.

https://app.highspot.com/embedded_content/8d297c9f2d4f2eb189d64e92c89629190a60fce6?overlay=true
https://app.highspot.com/embedded_content/7c406300cb6087406027d59ad69a0822e95471de?overlay=true


Tripadvisor

$605B
Tripadvisor travelers 
spent on travel 
globally last year
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Source: Oxford Economics, 2019

https://app.highspot.com/embedded_content/8d297c9f2d4f2eb189d64e92c89629190a60fce6?overlay=true
https://app.highspot.com/embedded_content/435c88ebcfec6b7367a9740c4fadd6dd4f865e33?overlay=true
https://app.highspot.com/embedded_content/7c406300cb6087406027d59ad69a0822e95471de?overlay=true
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Tripadvisor 
Reach in 
Ireland
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Tripadvisor Reach in 
Ireland
● 68M Unique Monthly Sessions from Irish 

users in 2019

● 49% of these sessions were Irish users 
engaging with Irish content

● Coronavirus Pandemic impacted 
engagement from March 2020 

● March to June saw a 65% reduction in 
domestic engagement from Irish users

● July has seen a return to positivity 
where we have seen numbers reach 
above the 2019 mark - 5% up on July 
2019
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Tripadvisor 
Booking 
Flow
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Tripadvisor 
Partnership 
2020
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Tripadvisor Partnership 
Launch Scheduled 24/08/2020

The goal for the campaign is to drive intent from 
travellers in Ireland and Northern Ireland to book 
holidays in Ireland.

We will target the promotional elements of the 
partnership to users in both ROI and NI who are 
researching international travel to Europe across a 3 
month period in order to divert interest towards holidays 
in Ireland. We will also target those who are in the 
consideration set for domestic holidays but are yet to 
convert.

The campaign concept revolves around driving greater 
levels of engagement on Tripadvisor for the 4 main 
pillars of promotion for Failte Ireland:

By delivering a better understanding of the destination 
to these users we will drive inspiration, consideration and 
ultimately conversion for Ireland on the world’s largest 
travel site.
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That’s people helping 
people plan their best trips. 

People 
Powered 
Planning
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The best 
plans are 
guided by 
people like 
you who 
have been 
there before.



Tripadvisor

830M 
Contributions
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Source: Global TripAdvisor Brand Health Tracking (Hanover Research, Q2’19), 
include US, UK, AUS, CAN, FR, SP and OTA peers include Expedia,Booking.com and Trivago

https://app.highspot.com/embedded_content/8d297c9f2d4f2eb189d64e92c89629190a60fce6?overlay=true
https://app.highspot.com/embedded_content/435c88ebcfec6b7367a9740c4fadd6dd4f865e33?overlay=true
https://app.highspot.com/embedded_content/7c406300cb6087406027d59ad69a0822e95471de?overlay=true
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Travelers trust us  

Source*: 2019 Tripadvisor and Ipsos MORI Power of Reviews Study 
Source**: Tripadvisor Personalization Study, 2019

Travelers come to 
Tripadvisor at some point 
during their journey to 
read reviews*

7 out of 10
Won’t book without 
reading a review first**

86%
Travelers say Tripadvisor 
makes them feel more 
confident in their booking 
decisions*

9 out of 10
Travelers say that 
Tripadvisor gives them 
ideas on where to travel 
next*

60%



26

How to get 
involved

Ensure your business 
is top of mind
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Management 
Responses

Management Responses - Once you receive a review – take 
the opportunity to acknowledge that traveller and their opinion!  Whether it’s 
positive or negative, you as the management have the opportunity to make a 
public response.  And with the way that Tripadvisor is structured, your reply is the 
final word in that customer interaction – they’ve shared their experience online,  
and now you have the opportunity to reply, and that’s the end of the interaction. 
Reply – not with a generic “thank you for your visit, we look forward to seeing you 
again”, but addressing specific points of the review.  This gives you as the listing 
manager the opportunity to upsell –talk about upcoming events, your great 
location, the exceptional service you provide, and so on. 

a. Start basic, by simply thanking and acknowledging is a 
simple but valuable tool.

b. In fact, the majority (65%) of Tripadvisor users are more likely 
to book a hotel which responds to traveller reviews versus a 
comparable hotel which doesn’t provide management 
responses.

c. And even if the review is negative it allows you to share your 
side of the story – and 85% of Tripadvisor users agree that a 
thoughtful management response to a bad review 
improves their impression of a hotel.



How to Get Involved

● Find your listing and ‘Claim’ it through 
the Management Centre

● Use the management centre to

○ Optimize your listing – Update business 
description, add photos and highlight 
amenities to attract traveller attention.

○ Analyse how you’re engaging with travellers on 
Tripadvisor and how to measure up against 
competitors.

○ Manage your reviews – Generate more 
reviews with our review express tool and join 
the conversation with your guests through 
management responses.

● Utilize the Tripadvisor Insights
platform to gain more understanding 
of the best way to manage your 
listing and capitalize on the scope 
and reach of Tripadvisor

https://www.tripadvisor.com/Owners
https://www.tripadvisor.com/TripAdvisorInsights
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How to Get 
Involved
Accommodations



How to Get Involved

In order to drive conversion for your accommodation on 
Tripadvisor it is essential that you are integrated with 
either the Tripadvisor metasearch functionality (hotels) 
or listed with the our Holiday Lettings product (private 
rentals).

Metasearch functionality delivers the opportunity for 
bookings for your hotel directly (through Tripadvisor 
Instant booking) or through a third party provider OTA 
etc (TripConnect). 

Holiday Lettings gives you the opportunity to make your 
property directly bookable on the the world’s largest 
travel platform.



How to Get Involved
Instant Booking
Own the guest relationship from the beginning - No risk with simple “Pay for 
Stays” commission model - No commitment and no up-front investment

● Instant Booking gives travellers all the information they need to book 
with you immediately on Tripadvisor

○ Share Live Rates and Availability - Enable potential guests to 
see your live rates and availability on the world’s largest 
travel site

● Convert Browsers into Bookings
○ Allow travellers to click “Book on Tripadvisor” – and 

effortlessly convert from browsing to booking

● Capture Bookings Directly
○ Get bookings directly through your trusted connectivity 

partner, with no middleman

https://www.tripadvisor.co.uk/InstantBooking


How to Get Involved
TripConnect
Give Hotels 490 million Reasons to Partner with You

Your IBE platform is designed to connect hotel partners with potential guests.

TripConnect can boost your business by linking hotels to more than 490 million 
unique monthly visitors on Tripadvisor — generating more transactions for hotel 
partners through your booking platform.

Empower your hotel partners

● Showcase Direct Rates and Availability
● Enable hotels to participate in the Hotel Price Comparison — and 

capitalize on direct booking opportunities generated by this exposure
● Make Direct Booking Fast and Easy
● Conversion-ready travellers click directly to your hotel partners’ online 

booking page
● Control Acquisition Costs
● Hoteliers can set cost-per-click (CPC) budget caps that match their 

needs — and they pay only when travellers click through
● Access Revenue Tracking Services
● Become a Plus Partner and give hotel partners an easy way to track 

their performance — and understand the value you provide by offering 
TripConnect

https://www.tripadvisor.co.uk/TripConnectCPCPartners


How to Get Involved
Holiday Lettings
● You set up your free listing in minutes.
● Guests search and find the perfect place—yours.
● They contact you about staying in your home.
● If you accept the booking, your guest pays on our 

secure website.

● Protected payments
○ We collect your money safely and on 

time.

● Easy tools
○ Track everything from enquiry to check-

out—even when you're on the go.

● Powerful testimony
○ Trusted reviews give travellers the 

confidence to book your home.

https://rentals.tripadvisor.com/en_GB/register?m=40783


Viator 
Engagement 
for 
Experiences



Viator Engagement

● Navigate to Supplier Sign-Up on 
Viator

https://supplier.viator.com/sign-up-info


Viator Engagement

● Navigate to Supplier Sign-Up on 
Viator

● Register once to get bookings 
integrated with Tripadvisor and via all 
distribution partners

https://supplier.viator.com/sign-up-info


Viator Engagement

● Navigate to Supplier Sign-Up on 
Viator

● Register once to get bookings 
integrated with Tripadvisor and via all 
distribution partners

● Create or Register your listing

https://supplier.viator.com/sign-up-info


Viator Engagement

● Navigate to Supplier Sign-Up on 
Viator

● Register once to get bookings 
integrated with Tripadvisor and via all 
distribution partners

● Create or Register your listing

● Add in your Products/Offerings

https://supplier.viator.com/sign-up-info


Viator Engagement

● Navigate to Supplier Sign-Up on 
Viator

● Register once to get bookings 
integrated with Tripadvisor and via all 
distribution partners

● Create or Register your listing

● Add in your Products/Offerings

● Start Earning 

https://supplier.viator.com/sign-up-info


Let’s Chat.
Tim Schofield
Senior Principal Client Partner
tschofield@tripadvisor.com

Domitille Autin
Account Manager
dautin@tripadvisor.com



https://app.highspot.com/embedded_content/125d8dbc785f5f0d50b6a642734837a81fd50269?overlay=true

