
Introduction to 
Creating Experiences 
for the Domestic 
Market

RESHAPING THE EXPERIENCE & 
PRESENTING YOUR OFFER



Topics we 
will cover

What is a saleable experience?

Clearly define the business proposition

Why is this important in light of Covid -19?

Communications via the saleable experience during Covid -19

Define the experiences available for sale and associated parameters

Think about where you can sell these experiences

Adapt your pitch based on the sales channel or platform



What is a Saleable Experience?

Defines experiences and services that are ready and available 
to bring to market for sale to customers by a tourism business

ÁSelf- guided and guided tours

ÁCookery workshops and demonstrations

ÁAdventure activities like walking or surfing

ÁDining activities like an afternoon tea or a farm picnic 

ÁOvernight stays

EXAMPLES

Diverse saleable experiences  offer customers a menu of options that 

can match individual interests, needs and budgets.
Purpose: 



What does a Saleable Experience look like?



What does a Saleable Experience look like?



Why Create a Saleable Experience 
during Covid - 19? 

Put your tourism business 

on the radar

2

Ensure your offer stands out in the market 

and highlights value for money 

3

Put your destination

on the radar

1

Achieve 
domestic 
market  

bookings



Markets

Local 

ROI Counties

NI counties

Breaks

Day Trips

Short Breaks

Annual Holiday

Customer Types

Friends 

Family

Children

What is the opportunity via the domestic market?



ReassuranceCommunityReward
Freedom & 
Inspiration

Reunite

KEY Communication Messages 
Saleable Experience: Covid -19



WHAT are you selling? 

ÁClear & tidy displays

ÁClear product offering

ÁReliable labelling

ÁClear branding

ÁRapport between product and price

Letôs learn from how hard retail stores work to 
engage customers

Be clear on whatôs on your market stall

Same clarity required for sale if tourism 
experiences



Define the business offering in one line and via imagery


