
Practical Tips on 
Website Content 
post COVID - 19

OPTIMISING DIRECT SALES 
CONVERSION THROUGH 
DIGITAL WITH OWN BRAND WEB



Content Considerations

We are open!

COVID Safety 
Measures

Set Expectations of 
the Experience

Book with 
Confidence

Other Media to 
Update



Content Considerations

We are open!

COVID Safety 
Measures

Set Expectations of 
the Experience

Book with 
Confidence

Other Media to 
Update

It is obvious that you are open or opening? You need to make it 
immediately clear if/when you are open for business.
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Use ɐWelcome Backɑ offers to make it obvious you are now open but to 
also entice visitors to book.

Other Media to 
Update



Content Considerations

We are open!

COVID Safety 
Measures

Set Expectations of 
the Experience

Book with 
Confidence

Are you serious about safety and taking the necessary precautions? 
Make it easy to access Covid19 guidelines

Other Media to 
Update
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Content Considerations

Show and say what you are doing
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Å How does your staff 
maintain safety?

Å Do you provide remote 
check- in?

Å Can you download 
menus in advance?

Other Media to 
Update
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Operational Guidelines for re -opening are now available 
on the Business Supports Hub for all sectors.

Other Media to 
Update
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What is safe to do and will it be enjoyable?

ÁConvince them itɍs safe but enjoyable

ÁThereɍs plenty to do in the area that will keep kids, teens, 
friends all busy

Á Make the offer crystal clear with mention of all inclusions and 
paremeters such as size of group, price etc

Other Media to 
Update
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Outdoor activities should be highlighted

Other Media to 
Update
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Can your website visitor book with confidence?
Answer the questions they are likely to have

Other Media to 
Update
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Other media to update on your website includes:

Á Update your imagery

Á Update blog/video content

Á Terms and conditions



Update imagery



Update imagery ïBehind the scenes !



Update imagery



Blog content







Donôt send the wrong 
signal through imageryé

ɖbut donɍt frighten 
them off either!



Making it relevant



Take Action

Make the changes required

Review all content and update where necessary

Prioritise the content changes



Creating a Domestic 
Market Landing Page 
& Offers for High 
Conversion
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Create your offer

What How

Targeting a specific group Enjoy a family day out, only one hour from Dublin

Create a deal Continue education at our museum, kids go free Monday 
to Friday. Free kids entertainment every day.

Call out your domestic audience Not just a stay vacation, have a holiday of a life time

Safe but enjoyable On our Mountain bikes we always keep our distance ɈItɍs 
safe and fun, come join us

Give multiple options 1 night, 2 night, 3 night, premium package

Think of the upsell For 50% more you get a weekend pass

Get them out mid week Five courses for the price of 3 Monday to Thursday. Join 
us on the days that are not busy.



all linking to

Promoting your offer

Facebook Post
Facebook Ad
Twitter Post
3rd party website
Your own website

Page specific to that 
offer on your website

Promote 
Your Offer 

via

Your Offer



Always send people to a page 
specific to your offer

Homepage 
on Own 
Website

Google



Creating your dedicated page

ÁEnticing Headline

ÁDetails of the experience with video/image

ÁThe offer(s) with call to action

ÁTestimonials

ÁWhat can you do safely when there

ÁBooking/safety concerns



Headline

ÁEnticing Headline

ÁWith good offer

ÁAlso addressed a possible 
objection



Great copy sells

Looking to escape the ordinary and enjoy a break in County 
Limerick with the security of knowing you can cancel up to 48 
hours prior to arrival?

The hotel combines the highest possible 
standards of locally produced food and 
superb service with traditional charm and 
true Irish hospitality. 

ɖThe perfect location for a break away 
with family and friends or that special 
someone!



Provide 
Multiple Options 
or Offers

ÁGive people choices

ÁAddress concerns in offer 
descriptions 

ɐfully flexibleɑ
ɐfree cancellationɑ



Finish the sentence

ɐI want toɖ

Have a clear call to action



Social proof

Include testimonials which deal 
with possible objections



What can you do 
safely when there?

Are you selling the 
destination as much as your 
business?

Give your visitors ideas for 
what they can do while there



Booking/safety concerns

Update your FAQs to answer 
the main concerns people will 
have

Why not add a chat facility to your 
site so you can start gathering 
insights to the most commonly asked 
questions.

Not sure what these are? 



Bringing it all
together

Hereɍs a good example of a 
landing page for a few offers for 
an adventure company.



Take Action Decide on your offers and collect all 
information necessary

Get a page built for your offers

Watch the remaining videos in this 
series to figure out how to drive traffic, 
analyze and optimise results.



Driving People to 
your Offer
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Methods to drive traffic

Optimise your 
page(SEO)

Cross - promotion

Social Media, 
Blog Posts &
Retargeting Ads

Email 
Marketing3 rd Party 

Sites

Create Imagery 
& Video



Optimise your Page

ÁTitle

ÁDescription

ÁHeadings

ÁContent

ÁLink to it from other pages on your site

SEO Checklist
To support this video we have provided an 
SEO checklist



Promote Offer on 
High Traffic pages

Target offers on high traffic pages 
to promote your offer



Example targeting on the home page



Create imagery Capture the attention of your audience



Use the correct messaging
That comforts your audience in terms of safety



Cross promote with other tourism businesses

Your business will not keep 
families or visitors 
entertained for 2 weeks or 
even a long weekend.

You need to help them build 
out an itinerary



Promote across 
social media 
channels

Pin your offers on 
Twitter/Facebook


